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Cultivating College Students’ Consumption View under the Influence of Consumerism
QU Zhaoxia' , DONG Guojing”
(1. The Department o f Electrical Engineering s North China Electric Power University » Baoding, Hebei 071003, China;

2. Teaching Department for Ideological and Political Theory , North China Electric Power University s Baoding, Hebei 071003, China)
Abstract; Since reform and opening-up initiated in the late 1970s, China has made rapid economic progress with people’s purchasing
power ever growing. At the same time, with the tide of economic globalization and under the influence of commercial and cultural
exchanges comes consumerism, which impacts on the traditional Chinese virtues of thrift and diligence. Drastic changes have taken
place in some college students’ consumption consciousness and behavior, deviating from the right track by keeping up with the
Jones, showing-off, chasing famous brand and luxury consumption. It is the responsibility and mission for higher learning institu-
tions to cultivate in college students a correct consumption view from three aspects: emphasizing the cultivation, developing a cul-
tured campus and perfecting course design and enriching instruction contents.
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